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INTRODUCTION
Advertising is a planned strategy for communicating product and service ideas to potential customers in the hopes of persuading them to buy the service or products. The character of a company's public face is determined by the company's advertising campaign. The focus of this paper is on Uber's advertisement "Thank You For Not Riding," which takes into account a variety of factors that companies must consider when creating a perfect business advertising campaign. The goal, target, insight, big idea, key activations, and outcomes of the advertisement will be the primary focus of the paper.
The heartwarming commercial "Thank You For Not Riding" runs for sixty seconds and features a montage of people quarantining at home. The commercial depicts people who maintain social distance, such as visiting a loved one through a glass window. The commercial also features deserted streets, people waving to one another and leaving messages in their windows. Families are shown coming up with more fun and creative things to do at home, not to mention the daily ritual of staying in touch via social media. "Stay at home for everyone who can't" and "Thank you for not riding with Uber" are repeated at the end of the advertisement. The advertisement's goal is to persuade people to stay at home for their own safety, particularly during the Coronavirus pandemic. Companies, especially those in the ride-share industry, rarely thank their customers for not using their services. Nonetheless, the advertisement demonstrates that the company recognizes that people are living in unusual times. One of the goals of advertising, according to Gavilanes, Flatten, and Brettel (2018), is to inform, which leads to increased awareness of products, ideas, and services. However, in the case of Uber's "Thank You For Not Riding" advertising campaign, the focus is not on informing customers and potential customers about the offered services but rather on educating customers about what they should do to stay safe. It's not that the company doesn't want customers to use its services; rather, it encourages them to do so. Because the main goal of the advertisement is to ensure that customers are safe to continue using the services after the pandemic, the company's action is very thoughtful. The company focuses on retaining customers by demonstrating that they care about them, even when things are difficult. The campaign's target audience includes both current and potential customers. The advertisement's final words, "Stay at home for everyone who can't," emphasize that the company recognizes that while some people are stuck inside, others are dealing with much worse things outside of their homes. The company is being responsible for advising clients to stay at home, which is the polar opposite of the majority of their advertising messages. Because a company may have designed the perfect advertisement, according to Appel et al. (2020), targeting is a crucial part of a successful advertising campaign.
Even so, in order for a company to achieve its goal, the right people must see it at the right time. As a result, Uber selected its customers as the appropriate target audience and created a flawless advertisement. There is some insight into the advertisement, given that it is out of the ordinary because the company is advising customers not to use their services. It is beneficial to consider client perspectives in order to gain a better understanding of customers, which will help a company make better decisions about when, how, and what to sell to them. Because the advertisement is a true revelation of the situation of the customers, where it is safer for them to stay at home, Uber gained valuable insights. The company was able to put itself in the shoes of customers and decipher their thoughts in order to create an effective advertisement. By observing what was happening as a result of the pandemic, the company was able to develop insight and come up with a solution that benefits both the company and its customers. The main goal of the advertisement is for the company to retain its current customers while also attracting new ones. The advertisement shows that the company is concerned about the well-being of its customers as well as running its business profitably. Because it shows that the company is always concerned about their customers' safety, the advertisement is effective in maintaining customer loyalty. Even though the company took an unusual step by advising people not to use their services, which is contrary to business tactics, the advertisement will have a positive impact on the company in the future. Because of the Coronavirus pandemic, Uber wanted to capitalize on the global mood. The big idea is to emphasize that things have changed for the company and its customers, and that the company is attempting to generate future interest in the services it provides, even if people are currently unable to use them. Through brand experiences and interactions, brand activation assists in driving customer behavior. Brand activation, according to (Ahmed et al., 2019), aids in bringing brands to life and establishing long-term emotional connections with customers. The ultimate goal of brand activation is to attract, engage, and motivate customers at various points along the customer journey to use specific services or products. It's a way of attracting customers and motivating them to stay at home for their own safety in the case of Uber's advertisement. Insight ideas drive the advertisement because they tap into the passions and insights of customers, laying the groundwork for future advertising creative ideas and strategies. Furthermore, the advertisement's timing and location assist in connecting with customers at a time that is convenient for them, reassuring them that Uber is still one of the best companies to use even after the pandemic. The results of the advertisements will be seen in the future, even if the company is not able to see them right now. Because the company has demonstrated that it cares about its customers in all situations, it will be able to retain existing customers while also attracting new ones. This will be reflected in the company's increased customer base, which will result in increased profits. The advertisement will help Uber reach new customers who haven't used its services before, retain existing customers, strengthen the company's market position, and make the company more relevant. The "Thank You For Not Riding" commercial will help Uber stand out from the crowd. There are many options for what a business offers being produced every day, resulting in increased competition that necessitates innovative advertising solutions to stand out from the competition, which Uber was able to do. Because of the distinctive added value to clients, the advertisement that is effectively tailored is beneficial to the company focusing on the competitive advantage because it shows that the company cares about them even when it is not benefiting. Given that the advertisement informs customers about the importance of staying at home during the pandemic, it is a method of promoting informative content to target customers' problems and needs, resulting in an increase in trust for customers to choose Uber's services over competitors. Campaigns to attract people's attention are known as advertisement campaigns. Organizations can make themselves known through advertising, which is a simple and necessary procedure. Uber, on the other hand, is a company that thrives on people not staying at home, despite the fact that its advertisements encourage people to stay at home for their own safety. Instead of convincing riders that it is still safe to ride in Ubers, the commercial is touching and self-sacrificing because the company demonstrates its responsibility by thanking customers for not riding in their cars. The advertisement shows that the company uses different strategies in its advertisement campaigns. Even if the benefits of the advertisement are not immediately apparent, the company will benefit in the long run by keeping loyal customers, attracting new customers, and standing out among competitors. The benefits will be enjoyed because of the step the company took by encouraging people to stay at home instead of using their services, showing that they are always caring.
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